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- You can start simply with a phone line, some advertising fliars and one inflatable unit. Pick a
fancy name for you new company, make sure you'll be operating within your local regulations
L and you're ready 1o go.

« Overhead is usually low, mostly insurance (around 10% of the cost of the rental) and
deliveries. You'll need also a place to store the equipment il your garage is already tull of stufl.

of the game (for a $4,000 game, you can charge around $160 for a 4 hour rental). This means
., that you pay for your game in just 25 rentals. If you consider renting the game 2 times a week,
. it means you'll get your money back in 3 and half months!

8 « You can make the cost of the inflatable back extremely fasl. Rentals are usually 4% of the cost

« Long Iife. Good guality inflatable games such as ours, when taken care of properly, can last
longer than their cheaper counterparts, and your profits multiply exponentially,

« No surprises. if you have good quality games, again such as ours, they will perform
consistently and remain in better shape than cheaper games. This means your units will be al
%, Your clients’ parties making money and not laying around waiting for repairs.

= Word of mouth advertising is a natural for this market, where parents gel to see what kind of
party rental was used for every party.

« There are kids averywhere, there are customers everywhera! School events, day-care events,
summer camps, church events, birthday parties, store openings, fundraisers, festivals, street
& fairs, and even family reunions. The possibilities are endless.

« Ag you grow, you can add more units and supplemental services such as tempaorary tattoos,
clowns, fun food equipment, carnival games and more. Thesa are all big moneymakers as
. well. Then, you can offer special package pricing at no extra cost 10 you, since you're
: delivering the inflatable anyway.

' « Once you're in bussiness, bigger evenis will flow: event units are big money makears: a large
ridé can bring as much as $1,000 for a 4 hour rental!

Remember this:

You can make the cost of an inflable game back in less
than 4 months. We'll show you how. Here's an example:

Cost of an inflatable.

Cost of a 4 hour rental (4% of the cost of the game).

Number of rentals needed to cover
the cost of the game.

At two rentals a week, how long does it take
until you have your money back?

Less than four months after you bought the game, you
start making money.

At this point, the cost of the unit becomes a secondary
consideration. it's already been paid for. It doesn't matter

anymore.

What will make your game a commercial success for
your company is how long this product will kesp on
making mongy.

That's why we at Inflatable Depot think quality is job #1.



THE INFLATABLE DEPOT INC. 'i'
HEADQUARTERS

6457 Hazeltine National Dr. Ste 100.
Orlando, FL 32822-5161

E-mail: info@inflatabledepot.com

Phone: (407) 857 0905

Fax: (407) 650 3441

Toll Free: 1-866-716-3704

THE INFLATABLE DEPOT ITALY

Via Pontina 722 (Uscita Castel di Decima).
Rome, 00128. ltaly.

E-mail: italy@inflatabledepot.com
Phone: +39 06 507 95 488

Fax: +39 06 803 80 082

THE INFLATABLE DEPOT SPAIN

Poligono Ind. Can Roses. La Bastida Carr. de Rubl a
Sabadell Km 13. Modulo "C" Nave 35 "D". 08191,
Rubi. Barcelona. Spain.

E-mail: spain@inflatabledepot.com

Phone: +34 902 362 747

Fax: +34 93 396 08 52

THE INFLATABLE DEPOT SOUTH AMERICA
25 de Mayo 5868 (e/Pte Marquez y Colec. Gaona N)
(1742) Paso del Rey, Moreno.

Buenos Aires, Argentina.

E-mail: southam@inflatabledepot.com

Phone: +54 11 5274 87701

Fax: +54 11 4032 0088

WWW.INFLATRBLEDEPOT.COM

1866 716 3704

CALL US TOLL FREE IN THE USA
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